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RESPONSE TO OFFICE ACTION 



Mail Stop Amendment 
Commissioner for Patents 
P.O. Box 1450 
Alexandria, VA 22313-1450 

Dear Sir: 

This paper responds to the non-final Office action mailed March 7, 2006. A two (2) 
month extension of time is submitted to extend the deadline for response through August 7, 
2006. 

Please amend the application as indicated on the following pages. 

IN THE WRITTEN DESCRIPTION 

Pursuant to 37 CFR § 1.121(b)(l)(i)-(ii), please delete the paragraph beginning on page 1, 
line 19 and continuing through line 24, and replace it with the following paragraph, which 
includes markings to show all the changes relative to the previous version of the paragraph: 
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" United Statoo Patont Application Serial No. 60/255,919 fil e d 12/15/00 ontitlod Method, 
Algorithm, and Computer Program for Targeting Messages Including Advertisements in an 
Interactive Measurable Medium; and United States Pat e nt Application Serial No. 60/255,939 
filed 12/15/00 e ntitled Method for Improving the Performance of Splash Pages; each of the 
abov e r e fer e nced patont applications are her e by incorporat e d by ref e r e nc e This application is 
based on and claims priority to Serial No. 60/255,939, filed December 15, 2000, Serial No. 
60/255,949, filed December 15, 2000, and Serial No. 60/318,221, filed September 7, 2001 ." 
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